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As we kick off the 2026 run of our official magazine - now retitled just Dino -1 am excited to be bring-
ing you the start of our celebrations of a major anniversary: the 80th anniversary of the Martin and Lew-
is partnership.

As such, in each upcoming issue of Dino, we will be featuring one or more articles, photographs and
other memorabilia celebrating the iconic duo that has brought us laughter and joy over these many
decades.

To begin the festivities, we have an insightful look at Martin and Lewis’ radio career, as well as their
early time with Capitol Records, highlighting “The Money Song” and “That Certain Party”. Across
2026, we will also be featuring some incredible British comic strips statring the pair, that are wonderful
and entertaining to read.

As we continue to be surrounded by cool breezes and snowy landscapes, we are reminded of beautiful
wintry melodies like “It Won’t Cool Off”, that Dino has left us to enjoy during this blustery time of year.
Additionally, with February - the month of romance - just getting started, what better time is there to
listen to the ultimate romantic crooner: our very own Dean Martin! We also take a look at the most
popular romantic comedy of all time: Katherine Hepburn’s The Philadelphia Story.

I would like to once again thank our loyal members for joining us on our journey to continually cele-
brate, promote - and occasionally unearth rare aspects of - Dean Martin and his contributions to music,

radio, television and film.

All of us at the DMA are looking forward to the adventures ahead!
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Dino - The Official Magazine of The Dean Martin Association Issue 437, Jan/Feb 2026, published February 6, 2026 exclusively by Memory Hive. A
not-for-profit publication published every two months. Dino, all original content, word marks, logos, devices © 2026 The Dean Martin Associa-
tion. All letters sent to this magazine will be considered for publication, but the publishers cannot be held responsible for unsolicited manu-
scripts, photographs or artwork. This periodical is subject to the conditions that it shall not, by way of trade or otherwise, be lent, sold, resold,
hired out or otherwise circulated in whole or in part without the author’s or publisher’s prior consent in any form of binding or cover other than
that in which it is published and without a similar condition including this condition being imposed on the subsequent purchaser. It is understood
that the use of images solely to illustrate the production or article in question within this not-for-profit publication qualifies as ‘fair use’ under
various copyright laws. Any other images, logos and press articles included are solely for archival, historical and illustration purposes only and
copyright remains with the original organizations and owners and are credited where required/applicable/possible. No infringement intended.
We include all information on the assurance that it is genuine and factual in its authenticity. However, any omissions or errors in the data and
information contained within are accidental but have been checked where possible. We will refuse any contribution or submission to the DMA
for inclusion in Dino or any other DMA publication, or on our website, Facebook, Instagram and YouTube sites that will in any way offend or
cause upset and embarrassment to any member of Dean’s estate, family or Association staff, their families or anyone connected and affiliated
with us. Comments, opinions, references and links to and made by external organizations, contributors, individuals or websites: we are not
responsible for nor have any control over their comments, opinions, availability, product availability, content or imagery and cannot ensure they
will not be offensive or objectionable. Any views expressed on other websites or by organizations, individuals and/or contributors mentioned
or featured in this work do not necessarily reflect the views of the publisher or of the author/editor/consultants or of The Dean Martin Associa-

tion and its affiliates and connections.
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About The Dean Martin Association Founded in 1960 and now in our seventh decade, we are proud to be the first and only officially authorized
independent, flagship organization dedicated to Dean Martin in the world. We are non-profit: we receive no funding or donations. Our Chairper-
son until his sad death in December 1995, Dean personally sanctioned the DMA's creation 65 years ago, enabling us to be ambassadors of his
career and honor his talents as one of the world's greatest entertainers. Dean was the driving force behind the formation of what eventually
became The Dean Martin Association and he maintained direct, close contact with us and co-founder Bernard H Thorpe over the decades, giving
us a unique insight into this otherwise elusive figure. We have worked with EMI/Capitol, Warner-Reprise and other labels from as early as 1964
as consultants or co-producers on a number of officially-licensed singles and compilation albums and re-releases of Dean’s studio recordings
(even gaining him a top-ten single in1969 and Gold album award in 1976).

In 2025, Bernard’s son Elliot Thorpe founded The Dean Martin Association of America. The DMAA is an autonomous sister organization of the
DMA that handles the worldwide membership of the DMA via its official Facebook page. It also oversees US-based events and projects, such as
Steubenville’s annual Dean Martin Hometown Festival.

Honorary members Mark Adams, Carole Barker, Michelle Della Fave, Mark Halliday, George Daniel Long.

Together, the DMA and DMAA continuously strive to respect, promote and support the legacy of Dean Martin at all times with the endorse-
ment of members of his family, and the support of peers, admirers and members all around the world. WE DO NOT ADVOCATE, PROMOTE OR
SUPPORT ANY UNAUTHORIZED AI-CREATED WORK THAT FALSIFIES, TAINTS OR RIDICULES HIS LEGACY, OR THAT PURPORTS TO

CELEBRATE HIS LIFE AND CAREER.
\Please visit deanmartinassociation.com. You can contact the DMA by using the “Get In Touch” tab on our website. j




This issue’s featured single

m | with CINDY WILLIFORD

B THE MONEY SONG / THAT CERTAIN PARTY

remaining on the chart for two weeks; a
brief appearance, but a clear signal that
their reach was beginning to extend
beyond the nightclub circuit.

Taken together, “The Money Song” and
“That Certain Party” form a quiet nar-

n 1948, Dean Martin and Jerry Lewis were still building their
national identity...working the clubs, refining timing, and
selecting material that quietly reflected their own lived experi-
ence. Two songs they recorded together that year, “The
Money Song” and “That Certain Party”, offer a revealing snap-

Novelty Song Is Cut
by New Comedy Team

A new

shot of that moment, capturing ambition, observation, and the comed t

threshold of wider recognition. rative: Martin and Jerryy L:““f:l. Dean ‘
Though often viewed simply as period recordings, these One acknowledges what helps open its dise debut on Clpilol -Reme:kgs
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doors. The other reflects on who de-

= cides who is invited
inside.

In 1948, Dean and

songs hold deeper meaning when considered in context.

with an amusing novelt .
“The Money Song,” g
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artin and Lewis first
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wquentl,yM broke all records at
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Thgy also have hit the pl}tu‘:'::'
their first film being the forth.
o g:minz “My Friend Erma,” with
e tty Hutton.

ings capture that moment not wi
but with clarity and control. However, Capi-
tol Records realized that Martin and Lewis

had momentum,
talent, and growing
visibility, but true
stardom was still

Written by Harold Rome, “The Money Song” was published in
1947 and first recorded by Buddy Clark with The Modernaires.
Rome was known for his keen social commentary, and the
song treats money not as indulgence, but as access, something

that opens doors and shapes opportunity.

When Dean and Jerry recorded the song together in 1948, it
was contemporary material, not nostalgia. Dean’s vocal is re-
laxed and grounded, never pleading or resentful. His phrasing
suggests understanding rather than desire, while Jerry’s pres-
ence subtly frames the lyric with irony. Together, they present
the song as observation rather than complaint.

Even this early, Dean demonstrated an instinct that would
define his career: the ability to deliver pointed material with
ease and restraint.

“That Certain Party” was written by Walter Donaldson and
Gus Kahn and was already 23 years old when Dean and Jerry
recorded it in 1948. At the time of its original release, it ranked
as the 69th most popular song of 1925, firmly establishing it as
a recognizable Jazz Age standard.

The song centers on aspiration—wanting entry into a world
defined by glamour, privilege, and recognition. In Dean’s
hands, however, the lyric is stripped of excess polish. He does
not sound dazzled by status, nor does he chase it. His delivery
suggests distance and reflection—someone aware of the invita-
tion but not consumed by it. Jerry’s participation adds a know-
ing counterbalance, reinforcing the song’s gentle satire.

Importantly, “That Certain Party” marked a milestone for
the duo. It became Dean Martin’s first charting song recorded
with Jerry Lewis, entering the Billboard listings at no. 22,

-{- A

LABEL Capitol

ORIGINAL RELEASE October 18, 1948

CATALOG NO. 15249

RPM 78

VOCALS RECORDED September 13, 1948

ORCHESTRA The Mario Armengol
Orchestra

CHART POSITION 22 [December 4, 1948]

Takes 4 and 2 were used for both songs respectively.
The music tracks for both songs were recorded sepa-
rately in Mexico (from Dean and Jerry’s vocals) on
September 9, 1948, due to a musician’s strike in the US.
Dean and Jerry recorded at Capitol in Hollywood.

weren’t going to blaze any trails as a novelty act in the music
business so they chose to record Dean alone. Dean did not

push the material and, in those days, would

tru

record what was

simply presented to him
without necessarily offer-
ing alternatives.

What stands out today
is how fully formed
Dean already sounded.
Long before major label
dominance and televi-

sion fame, he under-
stood pacing, tone, and
understatement. He

sted the song and

the listener.

These recordings are more than eatly catalog

entries. They are quiet markers of an artist

who knew exactly

who he was, even before the world fully recognized him.

Unmistakably...Dino. @

Capitol Signs Martin-Lewis

HOLLYWOOD—Dean Martin and

¢ lTerry Lewis have just been signed to
i exclusive Capitol Records record-
i ng contract, it was officially an-
i wunced last week by James B. Conk-~
i ing, Capitol Vice-President in charge
i if Repertoire.

Martin and Lewis have had a most

{ iensational rise to fame of any com-
: dly team in many years and have
i uilt an enthusiastic following thru-
i mt the country through their record
i reaking engagement at the Copaca-
: iana in New York and their recently
¢ ompletely smash run at Slapsy
i Maxie’s in Hollywood.

Capitol regards the signing of these

irtists as a major accomplishment,
i mrticularly in view of the competi-
;‘onforthcmmwhlehhuuhn

‘ee among all top recording firms

B N N S

Conkling also stated that the rec-
ord to be released will combine the
duo’s great comedy personalities with
:omﬁwﬂohchgwhudnu

Their first record will be given spe-
cial sales handling and will be avail-
able in a few days.

It will present the team doing “The
Money Song” from the musical
“That’s The Ticket,” backed by their
novel interpretation of the old favor
ite “That Certain Party.”

Currently appearing at the Latin
Casino in Philadelphia, the duo is to
return to Hollywood in October to ful-
fill film arrangements with Hal Wallis
Productions and are slated for ar

early radio program.
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When the story of Dean Martin and Jerry Lewis is told,
it is often simplified into a clean progression: night-
clubs give way to radio, radio gives way to motion pic-
tures, and stardom follows in orderly succession. In
reality, the rise of Martin and Lewis was far more
compressed, volatile, and complex, as CINDY
WILLIFORD explains.

ean and Jerry’s ascent unfolded across multiple entertain-
ment mediums simultaneously, each shaping the partner-
ship in different—and sometimes opposing—ways. At
the center of this convergence was radio.

The birth of The Martin and Lewis Show did not mark a pause
between nightclub success and Hollywood fame. Instead, it
emerged during a period when the duo was already accelerating
on several fronts at once. Radio, nightclubs, and motion pic-
tures were not steps on a ladder; they were parallel arenas, all
demanding attention, adaptation, and endurance at the same
time.

The contrast between nightclub performance and radio
broadcasting could not have been more pronounced. In night-
clubs, Martin and Lewis thrived immediately. Audience reac-
tions were instant and instinctive. Noise, movement, and un-
predictability fueled the act. If a moment ran long or spiraled
into chaos, it often enhanced the experience rather than under-
mining it.

Radio offered no such flexibility.

Without visible audiences or spontaneous applause, the duo
had to recalibrate their instincts. Timing replaced spectacle.
Language replaced motion. Silence became as important as
sound. What worked visually in a nightclub could fall flat — or
worse, become confusing — when reduced to audio alone.

This contrast forced the act to develop dual instincts. Night-
club performance remained explosive, while radio demanded
restraint and structure. Rather than diluting the act, this duality
strengthened it. The discipline learned in radio informed their
live performances, while the energy of the nightclubs prevent-
ed radio from becoming sterile.

The tension between these two environments created a feed-
back loop. Radio sharpened precision. Nightclubs reinforced
boldness. Together, they produced an act capable of adjusting
its intensity without losing identity — a skill that would prove
essential as film and television entered the picture simultane-
ously.

Understanding the radio show’s origins requires abandoning
the idea that it was merely a precursor. It was a stabilizing
force—one that shaped the Martin and Lewis dynamic just as
profoundly as their films would.

For Dean, radio was not unfamiliar territory. Long before
the national attention surrounding the team, radio had been
part of his professional foundation. He understood micro-
phone technique, pacing, and the discipline required by live
broadcasts. Radio demanded clarity, control, and an instinctive
sense of timing—qualities Dean already possessed.

This experience proved crucial when Martin and Lewis en-
tered network radio.

Where some performers struggled to adjust to the invisible
audience, Dean was comfortable. His relaxed vocal delivery,
conversational phrasing, and musical assurance translated
seamlessly to the medium. Radio did not require him to rein-
vent himself; it allowed him to apply what he already knew.

As the radio show developed, Dean’s role became increas-
ingly apparent. He was not simply the straight man. He was the
anchor. His voice structured the broadcast, introducing musical
numbers, setting scenes, and restoring balance when the pro-
gram veered toward chaos. On radio, Dean’s professionalism
was not subtle—it was structural.

For Jerry, radio posed a different challenge entirely.

Lewis’s comedy was rooted in physicality. Facial expressions,
exaggerated movement, and sudden bursts of energy were
essential components of his stage persona. Radio stripped
those tools away.

Without a visible audience, Jerty was forced to confront a

fundamental question: could his comedy exist without being
seen?

Early radio appearances revealed both the difficulty and the
potential of this limitation. Jerry’s instinctive physical comedy
did not disappear—it transformed. He leaned into verbal dis-
ruption, rapid-fire dialogue, sound effects, and exaggerated
vocal reactions. Rather than diminishing his presence, radio
forced him to sharpen it.

This adjustment did not come easily, and it introduced ten-
sion—both creatively and professionally. Yet it was precisely
this tension that refined the act. Jerry’s radio work pushed him
toward greater verbal precision, a skill that would later enhance
his on-screen performances rather than replace them.

By 1949, radio remained America’s most influential entertain-
ment medium, even as television began its ascent. It controlled
advertising revenue, national exposure, and public familiarity.

A successful radio program signaled legitimacy.

At the same time, Hollywood studios were actively searching
for talent that could cross platforms. Nightclub success alone
was not enough. Studios wanted performers who could sustain
weekly schedules, follow scripts, and deliver consistency under
pressure. Martin and Lewis entered radio during this transition-
al moment—not as novices, but as performers already gaining
momentum.

One of the most persistent misconceptions surrounding Martin
and Lewis is that their radio work preceded their film career in
a linear progression. In reality, radio and motion pictures devel-
oped in tandem, each shaping different aspects of the act at the
same time.

By the time the duo entered network radio in 1949, night-
club audiences were already responding enthusiastically. That
same year, Hollywood interest intensified, culminating in their
signing with Paramount Pictures.

Radio was not a stepping stone they still needed to climb—it
was proof that the act could function beyond live performance.
It tested their endurance and structure while film exploited

the pair’s scale and visual chaos.

Each medium demanded adaptation, often simultaneously.
Jerry found release in film, where physical comedy could domi-
nate the frame. Radio, by contrast, demanded restraint and
verbal invention. Dean’s calm presence bridged both worlds.
On film, he counterbalanced Jerry’s excess. On radio, he stabi-
lized it.

The duality of these pressures helps explain why the Martin
and Lewis partnership did not immediately fracture under the
weight of rapid success. Radio imposed discipline. Broadcast
schedules were unforgiving. Scripts mattered. Time mattered.
The duo could not rely solely on audience hysteria or visual
novelty—they had to function as professionals.

The Martin and Lewis Show evolved through experimentation.
The format balanced music, dialogue, and disruption. Dean’s
musical performances provided rhythm and breathing room.
Jerry’s interruptions became part of the comedy rather than
obstacles to it. Listeners could hear the contrast cleatly. Dean’s
smooth delivery offered continuity. Jerry’s unpredictable ener-
gy injected urgency. Together, they created a dynamic that felt
spontaneous yet controlled.

One of the most telling elements of the radio years can be
heard in the broadcasts themselves. Dean frequently reminded
Jerry—on air—that the audience couldn’t see what he was
doing.

Ter, this is radio. They can’t see you.”

They revealed the ongoing process of adaptation—two per-
formers learning how to recalibrate their instincts for a differ-
ent medium while remaining themselves.

Those moments weren’t throwaways by any means.

They wete windows into the act’s evolution. Dean was
teaching Jerry—and the audience—how to listen differently.
Jerry, in turn, leaned into the absurdity of being unseen, turn-
ing the limitation into a joke itself. The audience was invited
into the process.

That self-awareness became part of the show’s charm.

The official magazine of THE DEAN MARTIN ASSOCIATION
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For listeners at home, the Martin and Lewis radio broadcasts
offered a different kind of intimacy than nightclubs or films.

Radio invited audiences into living rooms and kitchens, into
moments shared by families gathered around a single speaker.
Without visuals, listeners filled in the gaps themselves, imagin-
ing the chaos, the expressions, the physical comedy.

This imaginative participation deepened engagement. Jerry’s
verbal disruptions felt closer, almost intrusive. Dean’s calm
presence felt reassuring, conversational, and familiar. The con-
trast played in the listener’s mind.

Radio also created continuity.

Week after week, listeners returned to the same voices, the
same rhythms, the same dynamic. This repetition built familiar-
ity and trust. Audiences learned how the act worked, anticipat-
ing interruptions, enjoying the balance between disorder and
control.

In this way, radio did more than entertain — it cultivated
loyalty. Listeners didn’t just hear Martin and Lewis; they knew
them. That familiarity would manifest into movie theaters and
television sets, amplifying the impact of the duo’s visual perfor-
mances.

Perhaps the most undetestimated contribution of the radio
show was discipline. Radio schedules allowed little margin for
error. Broadcasts had to begin and end on time. Sponsors ex-
pected professionalism. Producers demanded coherence. These
constraints forced both men to refine their instincts.

Dean learned how to manage unpredictability without losing
authority.

Jerry learned how to channel chaos rather than let it over-
whelm the program.

This discipline carried forward.

When Martin and Lewis conquered film and television, they
had with them skills honed under radio’s unforgiving structure.
Their apparent spontaneity was supported by experience.

The Martin and Lewis Show was not an interlude. It was a cru-
cible.

It revealed Dean as a steady, capable professional whose
influence extended beyond singing. It revealed Jerry as a comic
innovator capable of adapting his style without losing identity.
Together, they demonstrated that their partnership could sur-
vive competing demands across multiple mediums.

Radio did not make Martin and Lewis famous. But it made
them sustainable.

The birth of The Martin and Lewis Show represents a moment
when entertainment history refused to follow a straight line.
Radio, nightclubs, and motion pictutes collided, each shaping
the duo in real time. What emerged was not chaos, but bal-
ance—ecarned through pressutre, discipline, and adaptation.

These broadcasts were not experiments, nor were they tran-
sitional obligations wedged between nightclub success and
Hollywood opportunity. They were an active, demanding chap-
ter in which the partnership was tested weekly under condi-
tions that allowed no shortcuts.

Radio required the duo to confront the mechanics of their
act in its purest form. Without visual cues or audience reaction
to guide momentum, every exchange had to function through
sound alone. Timing, phrasing, and control were no longer
optional tools; they were essential. The medium exposed imbal-
ance immediately. If chaos tipped too far, listeners heard it. If
pacing faltered, there was no visual distraction to recover atten-
tion. Radio, in this sense, was unforgiving — but also clarifying.

Across these broadcasts, Martin and Lewis refined how their
contrasting instincts could coexist. Dean’s steady presence gave
the program shape and continuity. His musical segments, intro-
ductions, and measured responses provided a framework that
allowed unpredictability without collapse. Jerry’s energy, by
contrast, tested that framework constantly. Interruptions, ver-
bal detours, and exaggerated reactions created tension, but also
momentum. Radio did not eliminate the tension; it revealed
how it could be managed.

What is especially striking about the radio period is its con-
sistency. Week after week, the act had to function regardless of
external pressures — touring schedules, film commitments, or
rising fame. The microphone did not care about headlines or

box office numbers. It demanded preparation and cooperation
every time the red light went on. That reliability, built quietly in
radio studios, became one of the partnership’s most important
strengths.

Radio also preserved something that later mediums could ob-
scure process. Listeners heard the negotiation between control
and disruption in real time. They heard moments of adjust-
ment, recalibration, and recovery. Rather than presenting a
polished illusion, radio documented a partnership actively
learning how to sustain itself.

Seen as a whole, Martin and Lewis’ radio years were not about
novelty or exposure. They wete about endurance.

They proved that the act could survive repetition, constraint,
and pressure without losing identity. They showed that con-
trast, when propetly balanced, could become cohesion rather
than conflict.

Those lessons would echo long after the broadcasts ended,
shaping how the duo navigated every medium that followed.

To understand Martin and Lewis fully, radio cannot be treat-
ed as a footnote. It was where sound replaced sight, where
professionalism met unpredictability, and where two very dif-
ferent performers learned how to be heard together.

It is also worth noting that the radio years themselves were not
static.

The Martin and Lewis Show aired on NBC from April, 1949
through January, 1950, before returning under the revised title
The Dean Martin and Jerry Lewis Show, which ran from October
1951 through July, 1953.

The name change reflected growth rather than rupture, un-
derscoring the continuity of a partnership still being shaped by
the demands of radio.

Today, may of these broadcasts remain accessible through
vatious archival and digital platforms, allowing modern listen-
ers to hear The Martin and Lewis Show years much as audiences
once did.

We have a selection of episodes on our own YouTube chan-
nel while nearly every surviving episode as been digitally remas-
tered for you eager consumption, gratis, at archive.org.

The Martin and Lewis Show is far from a side chapter; moreover,
it is central to everything that followed. @
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“If he wasn't Mark Adams he
would be Dean Martin™ “Stephen Triffitt IS Frank Sinatra™

-BBC - Arts Desk

MARK ADAMS STEPHEN TRIFFITT

DEAN MARTIN FRANK SINATRA

Jr
- Daily Mail

GEORGE DANIEL LONG

SAMMY DAVIS JR.
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Come and Meet Out Dean and Jerry—You Will Find Them Very Merry!

IMARTIN & LEWISo/EARS OF LAUGHTER 1946 - 2026
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(}’/ From Film FuAnnual 1956, Amalgamated Press_;
z. “I’ve got a sixpence, 2a bright new sixpence 1" chirps . 2. Such a pretty girl she is and just the kind to sit next t:)
Jerry Le\;vxs. But Dean Martin can do five times better than on a coach ride. Lots of other laddies seem to have the same
that—nhe’s got a brlght’new half-crown, which is the price of idea as Dean and they come charging into the charabanc. All
the coach trip. Dean’s SO eager when he sees that lass, except poor old Jerry—he can’t afford the price of the ride.

e . FVE, DEEN KEEPING YOUR Noif
; ad /(1 SEAT FOR YOU, AUNTIE !

0% ugh S5

i

TR STaND SUTinG WHY! You'RE, JERRY Lewial 1 Do
-3 ADMIRE. YOUR ACTING !

R

NN

3. He fesls ever so fed.up until a lady with an expression 4. Yes, she has just been keeping that seat for her Auntie
on her face like a pint of vinegar gone sour steps into the Sally—and as she steps out of the coach, she recognizes Jerry.
coach and the pretty girlie steps out. ‘‘There’s your seat, ““Oh, Mr. Lewis ! "’ she cries. ‘'l think you're such a scream

on the screen !’ Note that Dean has by now left the coach.

Auntie,” she says. ** Lots of gentlemen to keep you company.”’
Toam nes mana )l e AIILITITSEs e You Ko s oNe !

) You'VE BEEN SINGING MY FRASES,
1 : NOW 1.1, COME INDOORS AND
7 SreG YOURS !

5. And he follows Jerry and the girlie to her front door. 6. He climbs over the garden wall and glares through the
The girlie’s name is Pearl Barleigh and Jerry is so delighted  open french windows at Jerry and Pearl and the piano. Some-
at all the nice things she has been saying about him that he one has left a box of paints on a seat outside the window and
offers to sing to her. Dean is SO jealous ! Doesn’t he look it 2 Dean soon has a little plan to put them to good effect.
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7. Pearl is showing Jerry how she can play the famous Minute
Waltz in 594 seconds, whilst he stands by, waiting to sing his
song when she has finished. And this is the time Dean chooses
to get busy with the paints. One side of Jerry’s song is quite
plain and on this the artful Dean begins to paint a real outsize
in large mouthpieces. Quite a good artist, isn't he, folks !
)0 TEACH You TO i

D PRIGHTEN MY foet=TT]
DAUGHTER !

8. And when jerry holds up his song to sing, that large-sizad
mouth looks as if it's his own. Poor Pearl ! When she looks
round and sees what loaks like the entrance to the Mersey
Tunnel only a few inches from her, sha is quite startled of
her stool. ‘“Oh, Daddy, Daddy!’ she calls. *‘Save me,
save me b=fore | gar sobbied us ! Halp, halp, and heip !
WOULD YOou CARE
10 COME FOR A
S WALK WITH ME 9)

9. Pearl’s pa soon comes to the rescue, ‘‘Whatever made
you ask a mouth iike that in here for ! "’ he cries—and then,
thinking it must be a joke on Jerry's part to scare Pearl, he
proceeds to boot him off the premises. ‘* And don’t come
back again ! " he snorts.  Just look at Dean grinning. ** Things
have turned out quite nice !” he chirps. *“So has Jerry!"”

L BET OLD TERRY ‘Wiky!
GET “THE NEEDLE

10. And having gone rouad to the side of tha house, he calls

to the pretty Pearl. ‘‘So sorry you've had a scare,” he cries.

““Now, would you scare—| mean care to take a little walk

with ms 7" Well, when Pearl sees that it's none other than

Dean Martin in person, she is ever so thrillad. But first she

has to go and put on har bast hat. That’s just like a girl |
15 P

1 FEEL LIKE A NICE
BRISK wWALK !

S >

C(2— .

11, Pearl has so many best hats that it takes her quite a whila
to make up her mind which is the best-est | And old Jarry
decides to use that time to the best advantags to himself.
Whilst Dean is getting pins and needles through standing
still so long, Jerry is just content with one needle—and helps
himseif to it from the sewing basket. What'll he do with it ?

7 ( YoU ARE. FuniNY ON THE FILMS,
BUT 1 DPON“T SEE ANY SEnse
N THAT !

-

12. Hope you are not losing tha thread of this story, foiks ¢
if so, you must try and cotton on to it. Well, there's a nice

long thread of cotton attached to tha needls that Jerry’s picked

up—and sew, sorry, and so he begins to forma little stitching-up

operation on D=2an’s trousers.
oy

Pitoe

“Pm gatting tired standing
still,”” grunts Dean. ake myseli for a little walk.”

HA-HA' Now
WE LR BOTH

3. That’s easier said than done, for when he tries to step
smartly away, he can't ! And he does look so silly! just
at that moment, Pearl comes along—and she doesn’t sea the
funny side of it. **You may be in stitches yourself," sha
says, ‘““but I'm not !’ Pearl wiil now have nothing to do
with him at any price. Why, there’s our old pal, Red Skelton,

14, And he’s turned up just in time to take Pearl for a walk.
“I'm ever so fond of Martin and Lewis on the screen,” she
coos, “but it’s a little too much when they start their jokes
out in the street.”” As she and Red trot off, Dean glares at
Jerry.  ** Just wait till | catch you ! he roars. But lerry’s
got a good start on him-—and poor old Dean’s still hopping §
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TLL TEACH HIM HE CANT SLING HI
HOOK MIKE, THAT !

CANT You READ )
Youkt, CATCH IT tF
YOURE CAUGHT

CATCHING FiSH
€!

15. Having hopped all the way home, Dean changes his
trousers and jerry changes his mind. He had been thinking
of going to the pictures, but decides to go fishing instead.
He dons his angling togs, picks up his rod and line and toddles
off to the river. Dean is soon on his trail and for the second
time that day he begins to get very busy with a paintbrush.

“Hi 1" he calls to Jerry. ‘* *No Fishing Allowed," you

16.

know 1" At first Jerry doesn’t look round, but just remarks,
**Who's fishing aloud 7 I'm not! I'm fishing perfectly
quietly !’ But when he sees the notice, it makes him feel

that it must be official about the fishing. ‘‘You'd better
watch out ! ”* cries Dean. “* You’ll catch it if you're caught "’

wHAT Do ¥ TR HA! HA' | CALGHT HIM
HEAR? &’;0\ to ‘*mm‘*rma. Now 1'LL

Heo¥ 1T WiTH HIS
FISHING catcH !
ALLOED g

CANT You READ? You'kl
CATCH T NOW THRT ¢
IVE CAUGHT You
CATCHING FISH

NO IR
msum /|

17. Weil, poor Jerry is so taken aback that he slips over
backwards into the dampness. ‘‘That’s just what the doctor
ordered !’ grins Dean. * Fish for tea for me!” And he
snatches up the catch that it has taken Jerry so long to make.
But the splash has been heard by P.C. 49}, who comes along
to investigate. A very Jack Keen fellow he is as you'll see!

PDLICE‘

18. First he sees the notice—then he sees the fish Dean has
in his hand—and then he seizes Dean! *'lIt’s about time
some of you people learned to read !’ he snorts. *‘And

now you're coming along with me to the police station !
As for Jerry, things have turned out very nicely for him. He
discovers there are better things in that river than fish !

€00 WHAT A DUST-
UP, 1 SHALL

J{NEED A DUST [
P, 2 DOWN ¢

/‘/ {

19. Yes, there's a packet of five pound notes waiting there—

and ferry soon rescues them from drowning. ‘‘Now | think
'l do a little peari fishing,”” he chirps—and sets out on the
trail of the fair Miss Barleigh. But he has not gone very far
before he sees two very rough customers having a very rough
time with each other. And what a dust they are making !

20. just what their little argument was about jerry doesn’t
know, but he decides to keep out of it. He cannot keep out
of the dust, however, and begins to brush himself down. But
see who are approaching from different directions, folks !
Dean has just made things straight for himself at the police
station and Pearl has just said goodbye

Q0H! WHAT

GORT WHAT | THEY ATTEMPTED 10 ROB ME NV 77 rorice
APPENED A

OF MY MONEY, 50 I SET proags
ABOUT THEM ! -

You MAY COME ROUND THIS AFTERNOON E

To 1EA. 1 DO LIKE BRAVE MEN <
LIKE YO . %
e & A=

21. By the time she and Dean reach the corner the two big
burly boys have exhausted themselves. Dean and Pearl both
wonder what has happened, but the girlie soon has an idea
what it's all about when she seces the wad of notes in Jerry’s
hand. ‘' Oh, you brave thing ! "’ she cries. '‘ Those naughty
men tried to steal your money and you set about them all alone t”

10 | DINO

22. Well, it’s no use Jerry saying it was all an accident, She
insists that that is the way it happened and invites him home
to tea. Dean is still gazing down at the burly ones when they
begin to recover and look up at him. ‘' Are you looking for
trouble 7’ growls one. ‘‘ Just wait a minute and we’ll give
you some !” But Dean doesn’t wait one little second!
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The holidays have come and gone, gifts have been ex-
changed and the kids are back in school. Hopefully the
decorations have found their familiar spot in storage
while the rest of the household once again gets back
to the normal winter grind.

he holiday music, cookies, candy canes and tree scented

candles have faded and tucked away in a new chapter in

the book of memories. The season comes and goes

faster than ever, and for the most part leaves us looking
forward to moving on from the hectic holly jolly craziness to
the quiet hectic days of the normal year.

For most mere mortals the exit of the holiday season marks the
exit of Christmas carols, movies, candy cane, martinis and
music...all unfortunately only coming but once each year.

There's a time and place for the perennial favorites, and the
time has come to pass to say goodbye once again.

Lucky us, we can continue to enjoy Dino’s throughout the year
regardless of the season. There are several weather-themed
tunes of his that can be enjoyed throughout, one being my
personal favorite, "It Won't Cool Off".

This Dino-tune is a great song that will keep you company
long past December and well into spring. It’s definitely one of
his underrated recordings. Its light airy melody sits well behind
the smooth deep effortless vocals we know and love. It's a
timeless sound and the lyrics are of warm glowing furnaces and
of burning yearnings of smiles and kisses. It's safe to say ol’
Dino owns this tune. Not many other renditions to compare
this goody to. Dino vocals are what the horns and brass are
strung about.

The recipe here is simple.

Dino croonin' 'bout kindling flames and burnin' and
yearnins! Love lit furnaces goin' and glowin pallies!

The warmth of Dino on the warm August night is transport-
ed ahead almost forty years into the future, at the speed of light
perhaps, to instantly warm tonight's chilly temps!

Interestingly enough, the song (recorded in the evening of
August , 1959 at Capitol Tower, Hollywood California) was
written by Sammy Cahn and Dino's long time pianist, Ken
Lane. Produced by Lee Gillette and conducted by Gus Levene,
this track was included on WINTER ROMANCE (November 16,
1959.

Burnin', burnin’. ..

I have to admit, pally, those two words, in all the Dino lyrics
ever breathed by the man, I have atop my Dino-fave-lycs. So
powerful, so smooth. Highlight real of solid Dino tunes, one
topic for another day I'm sure!

So in the spirit of the season, let me give yox, the Dino-phile,
the gift of Dino via "It Won't Cool Off".

Preferred listening suggestion: like any fine Dino-tune, this
slice of snow-pie is best enjoyed shared, with the gal or guy or
whoever of your pleasure.

Tonight it's an eggnog with a finer spiced rum.

Might I suggest #he finest of spiced rums, Sailor Jerry Rum.

This soft cut of Dino is best enhanced by low light, perhaps
a candle or three.

Fireplace or furnace, pally, as long as it's burning.

And as usual, if the one you desire, love, or pine for isn't
neat, that's fine too.

Dino will fill in the gaps, he'll fill in for them.

The flame that we kindled hasn't dwindled at all

1t just keeps burning burning burning it won't cool off
Your smile is the gold that leads it

Your kiss is the coal that feeds it

And keeps me yearning yearning it won't cool off

The flame that we kindled hasn't dwindled at all

1t just keeps burning burning burning it won't cool off
Your smile is the gold that leads it

Your kiss is the coal that feeds it

And keeps me yearning yearning it won't cool off
And when a clondy day begins to storm np

We'll pity those who find it hard to warm up

We've got a lovely firnace going for us glowing for us
Burning burning and it won't cool off

And when a clondy day begins to storm np

We'll pity those who find it hard to warm up

'Canse we got a knocked ont furnace going for us glowing for us
Burning burning and it won't cool off

Burning burning and it won't cool off

Other songs to consider to celebrate the chilly time of year
include: “The Things We Did Last Summer”, “Baby, It’s Cold
Outside” and “Marshmallow World”.

No reason to stop on account of the calendar or the season.

Coast into the spring with one of my favorite themed albums
SWINGIN’ DOWN YONDER, which celebrates Southern living,
Southern food and Southern music.

I brush off the dust of this album yearly as I prepare to ring
in the softer of mother nature's moods: spring.

So pallies, no matter what the calendar says or what the
weatherman says if the weatherman says it’s rainin’, you’ll never
hear me complainin’...because there’s a Dino song that cele-
brates the moment and the calendar.

As we brace for wintet’s finale, take the opportunity to sit
back and enjoy the sounds of our one and only Dino. @
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As we approach the moment of Valentine’s Day, | found
myself curious over what film has been named as the
best romantic comedy film of all time. | expected it to
be a more modern rom-com film like Bridget Jones’s
Diary, or even the classic Annie Hall, but to my sur-
prise (and joy), it was a very famous Old Hollywood
film.

ade in 1940, The Philadelphia Story has been named on
many notable film surveys as the best rom-com of all
time. Starring Katherine Hepburn, Cary Grant, and
Jimmy Stewart, the story follows Tracy Lord
(Hepburn), a wealthy heiress, on her wedding weekend as she
tries to decide who she should marry. Should she marry her ex-
husband C.K. Dexter Haven (Grant), handsome newspaper
man Mike Conner (Stewart), or the man she agreed to marry in
the first place, George Kitteridge (Howard)?

The Philadelphia Story was originally a play written by Philip
Barry, who wrote the work specifically for Katherine Hepburn.

After a successful stage run, Hepburn wanted to turn around
her (at the time) fading film career by adapting it for the big
screen.

Hepburn sold the rights to the story to MGM’s Louis B.
Mayer for $250,000, along with final approval of the film’s
producer, director, screenwriter, and even lead cast.

With her choice of George Cukor as director, and co-stars
Cary Grant and Jimmy Stewart, the film was bound to be a
winner.

As suspected, the film was a massive success, and garnered
six Academy Award nominations, with Jimmy Stewart taking
home an Oscar for Best Actor.

While I have always enjoyed a good rom-com, I’ve always felt
that the most successful part of this film isn’t necessarily the
comedy or romantic undertones, but the ability for the audi-
ence to relate to all of the characters involved in the story.

VNN
u u
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with MARISA LAVINS

wherethestarslive.com

The
PHILADELPHIA
STORY+HPlay

This love story isn’t as far reaching, or magical, as
we often see in other rom-coms like Sweer Home
Alabama or The Proposal.
Tracy Lord is divorced, a very controversial
topic in the 1940s, and is remarrying after a
very short amount of time.
Her future husband isn’t necessarily someone
she wants to be with, but he’s the opposite of
who her ex-husband is, which to her is
enough.
C.K. Dexter Haven is trying desperately to win
her back, even though he knows that their
separation falls mostly on him, he is still in
denial that it even happened.
Mike Conner is unhappy in his life and work,
and finds escapism in the wealthy and beautiful life
that Tracy seems to have. When he finds that it is
actually all an illusion, he is reminded of how happy he
can be in his own life.

The film is more of an analysis of the human condition and
the choices we make, rather than the ideal romantic comedy.

Whether
you’re look-
ing for a
lighthearted
comedy, or a
more serious
romance,
The Philadel-
phia Story
offers an
artistic
balance of
both
wortlds,
and a
perfect
cosy
watch for
a chilly
Februaryl!
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Some partnerships are formed out of necessity. Oth-
ers are formed out of timing. The rarest ones - the
ones that truly matter - are formed out of shared pur-
pose, shared respect, and a deep understanding of
what is being carried forward.

hen you produce a festival rooted in legacy, memory,

and heart, you quickly learn that logistics alone will

never be enough. Schedules, permits, staging, sound

checks, and timelines are essential — but they are not
what carry the soul of an event. What sustains something like
the Dean Martin Hometown Festival is belief. Belief in the
mission. Belief in the people. Belief that what you are steward-
ing matters.

Last year, Matt Macis stepped into that space not simply as a
producer, but as a partner. And once he stepped in, he never
stepped away. From the beginning, what struck me most about
Matt was not just his professionalism, but his presence. He
didn’t approach the festival as a contract or a checklist. He
leaned in. He listened. He asked thoughtful questions that told
us not just what we were doing but why we were doing it.

That distinction matters more than most people realize.

The Dean Martin Hometown Festival isn’t just an event on the
calendar. It is a living expression of legacy. It carries decades of
memory, responsibility, and emotion. It belongs to a town, to
families, to fans who have carried Dean Martin in their hearts
for generations. It is guided by values — kindness generosity,
humility, loyalty — that Dean lived himself lived by.

Matt understood that instinctively. As we worked through-
out the planning and production of the 2025 festival, he ap-
proached each decision with care and professionalism. He paid
attention to the details many people never see — the pacing of
the day, the flow of people through a space, the tone that’s set
long before the first note is sung or the first guest arrives. He
didn’t try to overpower the rhythm of the festival. He respect-
ed it. That kind of awareness can’t be taught. It comes from
passion — and from heart. What people don’t see, and what
deserves to be said out loud, is that producing something like
this requires a tremendous amount of invisible work.

There are long days and even longer nights.

There are moments of pressure, uncertainty, and responsibil-
ity that never make it into photographs or highlight reels. In
those moments, character reveals itself.

Matt showed up. He showed up early. He stayed late. He
stayed steady when plans shifted — as they always do — and he
stayed committed when the easiest option would have been to
step back and let someone else carry the weight. That con-
sistency built trust. And trust, once earned, changes everything.

As President of the DMAA, I carry a responsibility I take very
seriously.

Elliot entrusted me with not only preserving Dean’s legacy,
but with protecting the integrity of how his story is told and
shared.

That means surrounding myself with people who respect the
mission — not just the moment.

What made our partnership especially meaningful was the
way we worked side by side. There was no ego in the room. No
struggle for control. Instead, there was communication, mutual
respect, and a shared understanding that we were working
toward the same goal: creating something worthy of the name
it carries.

Side by side doesn’t mean identical roles — it means aligned
hearts.

There were moments during the 2025 festival when I would
step back and observe. I watched Matt interact with volunteers,
vendors, performers, and community members with patience
and kindness. He treated people with respect, regardless of title
of role. He understood that every person involved — whether

=
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front and center or behind the scenes — was contributing to
something larger than themselves.

That awareness speaks volumes. As the festival unfolded, we
saw the results of that passion in ways both big and small. In
the calm where there could have been chaos. In the smooth
transitions that made the day feel effortless. In the way guests
felt welcomed rather than managed.

Those are the moments that tell you a producer hasn’t just
done their job — they’ve honored the spitit of the event.

There is another layer to Matt’s story — one that brings this
partnership into even sharper focus.

Years ago, long before he ever produced the Dean Martin
Hometown Festival, Matt and a close friend performed togeth-
er in a Martin and Lewis act. It wasn’t a casual nod or a novelty
performance — it was something born out of admiration, re-
spect, and genuine love for the material. Together, they cap-
tured not just the comedy and music, but the chemistry and
heart that made Martin and Lewis unforgettable. And during
that time, they performed in Steubenville — when the festival
was at its peak.

That detail matters.

Long before Matt ever stepped into a producer’s role, he had
already stood on Steubenville ground honoring Dean’s legacy.
He had already felt the energy of this town, the love of the
audience, and the weight of the history. He didn’t arrive at the
festival years later as a stranger to the story — he returned as
someone who had once stepped into it himself.

As I write this, I found myself pausing — because like so many
moments in life, it makes you wonder about the quiet paths
that lead us where we eventually stand.

When Matt Macis, now producer of The Dean Martin
Hometown Festival, was performing in a Martin and Lewis act
and attending the festival during its peak, did it ever cross his
mind that one day he would be producing it? That he would be
helping shape the very event he once experienced from the
stage and the audience.

In many ways, it mirrors my own journey.

How do you go from listening to Dean’s songs, from watch-
ing him in a movie or on television, from feeling that connec-
tion simply as a fan — only to find yourself years later sitting
here, planning and stewarding the Dean Martin Hometown
Festival all the while overseeing Dean’s official organization?

Life has a way of quietly moving us forward, weaving pas-
sion into purpose long before we realize it’s happening. Nei-
ther of these paths were mapped out. They unfolded. When
the 2025 festival came to a close, I felt something I take lightly:
confidence. Confidence that the story had been told with care.
Confidence that the work had been done with integrity. Confi-
dence that the partnership was real. So when the time came to
look ahead, the decision to continue working together wasn’t a
complicated decision. Partnerships like this don’t come along
often. And when they do, you recognize them — not with fan-
fare, but with gratitude.

Matt joins us again for 2026 not simply because he did a good
job last year, but because his passion aligns with our purpose.
He understands that this festival isn’t about one weekend — it’s
about continuity. It’s about honoring the past while nurturing
the future. It’s about showing up for a community that has
given so much and asking only that we treat the legacy with
respect. Passion beyond words isn’t loud. It’s steady. It’s de-
pendable. It shows up — especially when no one is watching.

Dean never needed to explain who he was — he simply
showed up, and everything followed. Maybe that’s how the
best paths are formed. Not through grand plans or loud decla-
rations, but though consistency, care, and heart.

Standing here now, side by side, it feels less like arriving
somewhere new and more like honoring something that’s been
quietly guiding us all along. @
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